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Bond 007 Featured Games 

The following is a sales recap for the two Scratch games based on the James Bond 
licensed property.  

To support the games, the Lottery developed a Tier 2 marketing campaign that included 
digital, POS, social media, and other materials.  The materials for this campaign were 
provided as part of the licensing agreement.  The fees associated with the Bond properties 
were the highest of any licensed property offered by the Lottery.  The total amount of the 
license fees totaled $604,000.  In addition, the printing of the games featured several 
premium items – the total cost to print both games was $227,583.  The total cost for the 
games was $831,583.  

One performance measure used to determine how the Bond games performed was a 
comparison to other recent license property games at both the $5 and $10 price points.   
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When looking at the games that were included in this comparison, the $5 Bond game 
placed just below Atari and ahead of Iron Man 3.  The Walking Dead and Deal or No Deal 
generated significantly higher total and average weekly sales compared to the next group of 
games that included Bond.  The comparison was based on the total first 12 weeks of sales 
and the average weekly sales.  $5 Bond generated $6.2 million in total sales which averaged 
$518,638 in weekly sales.  It must be noted that several of the games (Walking Dead, 
Broncos, Atari) featured tier 1 campaigns, while Bond was part of a tier 2 campaign.  
However, to be fair, Bond was launched while overall Scratch sales were experiencing a 
double digit sales increase during the covid restrictions, so a fair comparison is not going to 
be completely possible. 
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Unlike the $5 price point, the $10 category has a limited number of license games for 
comparison.  The $10 Bond game placed quite significantly below the three Wonka Golden 
Ticket Scratch games and more in-line with sales of a $10 Monopoly property.  Similar to the 
$5 game, the sales for the $10 Bond game most likely received a boost from the covid 
economic impact.   

In summary, the Bond Scratch games performed in the middle of other license 
properties.  The game’s most likely benefited from the covid economic impact, and the fact 
that they were launched during the holiday gift giving season.  However, the games were 
originally scheduled to launch in conjunction with the new James Bond movie No Time to 
Die, but due to the pandemic, the movie’s release is still on hold.  Considering the games did 
not have any movie support, the fact that the $5 game outperformed Iron Man 3 which was 
out at the same time or just prior to the movie shows the games performance was most 
likely helped by the tier two advertising and the holiday launch date.        
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Mayhem Family of Games     

The Mayhem family of games launched in early January 2021 replacing the holiday games 
in the market.  These games featured prize structures that included low top prizes that can 
be redeemed at any Lottery retailer.  The games were based on a family of games called the 
Frenzy games which launched July 2019, these games also had lower top prize amounts.  
When looking at the sales from Mayhem compared to Frenzy, all the Mayhem price points 
surpassed the first 12 weeks of sales/average sales.  While all Mayhem games showed an 
increase in sales compared to Frenzy, the $5 game showed the largest increase – more than 
$1.2 million over $ Frenzy.  That can be tracked to the fact that the inventory of $5 games at 
that time was low, so more $5 Mayhem tickets were activated during this time.  In addition, 
the January timeframe (Q3) usually generates the strongest Scratch sales, while sales during 
Q1 – when the Frenzy were launched is usually the slowest. 
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In summary, the Mayhem games generated more than $20 million in sales during the first 
12 weeks – compared to nearly $18 million generated by the Frenzy games.  However, as 
mentioned several times, comparing sales during the past 18 months to previous sales is 
difficult as the covid pandemic had an impact on sales across the board (locally and 
nationally).  Therefore, while the Mayhem sales were better than those from the Frenzy 
family, the covid impact and the time of year the games were in the market had an impact on 
sales. 

Casino Nights Family of Games  

The Casino Nights family of games launched in early February 2021 boosting the overall 
inventory in the market.  These games featured prize structures that included more 
traditional prizes similar to games within their price points.  The games were similar to the 
eXtreme family of games that launched in late December 2019 (FY20). The eXtreme family 
was the first to include the $20 price point, and the Casino Nights games were the second.  
When looking at the sales from Casino compared to eXtreme, the $1 and $2 eXtreme price 
points actually performed better than those from the Casino Nights games over the first 12 
weeks of sales/average sales.  However, the $5, $10 and $20 Casino games showed 
significant first 12 week increases as compared to the eXtreme games at those price points.  
The $20 game actually generated more than $300,000 over the first 12 weeks compared to 
the $20 eXtreme game.  This is a trend that Colorado has seen over the past 12 to 18 
months – sales of higher price point games have been higher than those price points one 
year ago.   
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In summary, as with the other games in this document, the covid impact on the overall 
economy has played a role in the sales increase of the higher price point games in the Casino 
Family.  The fact that many industries that rely on discretionary income – restaurants, 
entertainment, casinos, etc. were shut down or had limited capacity limits, and the fact that 
residents also received significant amounts of money from the government in stimulus 
payments meant that some of that income was transferred to Lottery spending – especially 
impacting the higher price points.  Therefore, any sales comparisons for the games in the 
above evaluations must take into consideration the unique timeframe they were available for 
sale.  As the economy continues to rebound, and events starts to go back to pre-pandemic 
times, it will be easier to compare sales data of current game launches to those of previous 
game launches.  However, the sales are what they are, and all three of these game 
launches/marketing efforts resulted in some of the strongest sales since the Lottery began 
back in 1983. 


