
Jackpot Games 
Overview 

Jackpot games are a very important segment of Lottery sales within the state.  These games 
appeal to a different type of Lottery player than Scratch and without these games, the Colorado 
Lottery proceeds would be significantly lower.  For FY21, Jackpot game sales really bounced 
back from the impact of Covid-19 that we witnessed at the end of FY20.  For the multi-state 
games Powerball and Mega Millions, we had growth in sales due to some very large jackpots 
during the year.  Colorado Lotto+ also continued to grow due to continued advertising touting 
that it is Colorado’s game.   As for the other products in the product mix, they all either 
surpassed the FY21 goal or were slightly under goal.  Jackpot Games sales for FY21 were around 
$221.9 million. 

Jackpot amounts will always be a key driver of sales for the multi-state games, Powerball and 
Mega Millions.  In FY22, we will be continuing to utilizing our “Genie” trigger campaign for 
these two games when the jackpot is $350 million or greater.  

Traditionally the Colorado Lottery Jackpot Game sales rely heavily on the multi-state games 
Powerball and Mega Millions, which consists of approximately 66 percent of overall Jackpot 
Game product sales and 23 percent of all Lottery sales.  Since it is very difficult to predict how 
many large jackpots we will have for the multi-state games, attention to our Colorado Lotto+ 
game is vitally important to continue to grow sales for the updated historical game.  All of the 
sales for our in-state games will be critical during the upcoming fiscal years to lesson our 
dependability on the multi-state games.   

For the first quarter of FY22, the Lottery will be making changes to our Lucky for Life game, 
taking the game from two drawings a week to a daily game which draws seven nights a week.  
This change will occur starting on July 19th.  In addition, the Powerball group decided to add an 
additional drawing on Monday’s and offer a new add on call Double Play.  This change will 
occur on August 23rd. 

Because two of our multi-state games are making changes in this fiscal year, it would not be 
much of a surprise if the third, Mega Millions doesn’t make a change to their game.  The Mega 
Millions group has been discussing different options after extensive research.  What and when 
this change will occur is not known as of yet, but staff feels that it will be sooner than later 
based on the potential success of Powerball’s changes. 

So at this time, for the second half of FY22, we are planning on utilizing advertising dollars 
towards our newest game Colorado Lotto+, to keep the game and its attributes top of mind to 
increase overall sales for the product and the other in-state games overall.   

 
 



Support of the multi-state games Powerball and Mega Millions is also necessary at higher 
jackpot levels to ensure we meet our projections.  Since the homegrown game Colorado Lotto+ 
Plus is the focus for advertising support for FY22, advertising support for the other in-state 
games will not exist or be at a minimal level. Plans to cross-promote with other games and also 
promote winner awareness of the in-state games will help the products grow organically.  

  



GOAL #1:  Drive profitable game sales in order to 
maximize proceeds for the state of Colorado (Jackpot) 
Objective:  Achieve $225,000,000 in sales of Jackpot games 
             
 Powerball/Powerplay   -  $76,000,000            
 Mega Millions/Megaplier - $45,000,000            
 Lotto+    - $51,000,000            
 Lucky for Life   - $18,000,000            
 Cash 5    - $19,000,000             
 Pick 3    - $16,000,000 
  
             
Strategy:  Provide support of the upcoming game change which will make Lucky for Life a daily 
draw game, which occurs in Q1 

Highlighted Tactics:  
• Launch a Tier 2 awareness campaign for daily drawings including:  :30 Radio, Out 

of Home, Paid Digital, Point of Sale, Social and Web assets such as the Hero page 
and the product landing page 

Strategy:  Provide support for the upcoming game changes to Powerball, which include a 
Monday drawing and a new add on called Double Play, which occurs in Q1 

 
Highlighted Tactics:  

• Launch a Tier 2 awareness campaign for the new Monday drawing and the 
optional add on Double Play including :30 Radio, Paid Digital, Point of Sale, Social 
and Web assets such as Hero page and the product landing page 

• Creation of a Buck Slip for retailers to distribute to players about the new draw 
day and the new optional add on 

• Powerball t-shirts for sales to wear and distribute to retailers to include the new 
changes 
 

Strategy:  Increase ticket sales for Powerball and Mega Millions when jackpots fall within 
specific windows.  ($350m to $550m) 

Highlighted Tactics: 

• Utilize our Genie advertising assets that tap into the dreamer mentality and 
remind players in a fun and innovative way that the jackpots are high and help 
drive ticket sales  



• Utilize social media, digital jackpot boards and our Mega Games OOH boards to 
keep game jackpots top of mind  

 
Strategy:  Increase Colorado Lotto+ Plus sales by providing ongoing support of the game in Q3 
or Q4.  

 
Highlighted Tactics:  

• Launch a large Tier 1 awareness campaign including: Three :30 spots, :30 Radio, 
Out of Home, Paid Digital, Point of Sale, and Web assets such as how to play tool 
and landing page 

• ??? 
• ??? 

 

Strategy: Maintain sales and support organic growth for Pick 3 and Cash 5.   

Highlighted tactics:  

• At this time, the Lottery will not be planning for anything specifically addressing 
these three products outside of organic growth and promotional opportunities 
utilizing system promotions and Bonus drawings. 


